Sharp Magazine’s channels provide
IMMEDIATE lift with a verified audience
of affluent consumers.

SHARP

SHARPMAGAZINE.COM

Contempo Connect Powered by Clue Digital

Canada’s only luxury trading desk combines Contempo’s first-party user data with Clue’s best-in-class technology
stack to give our partners unprecedented reach against the most affluent and sophisticated Canadian consumers.

PREMIUM CREDIT
CARD USER

(INDEX 186)

DISCRETIONARY SPEND
($1,299 - $99,999)
(INDEX 182)

HOUSEHOLD CAN AFFORD FASHION
PREMIUM GOODS ($2,818 - $99,999)

(INDEX 154) (INDEX 154)

SELF-DIRECTED DIVERSIFIER,
VERY HIGH-DEPOSIT BALANCE

(INDEX 152)

SHARPMAGAZINE.COM

1ST PARTY AUDIENCE EXTENSION

DEMOGRAPHICS

SCALABLE FROM

200K

UNIQUE MONTHLY VISITORS

600K-1M

MONTHLY IMPRESSIONS

50K

INSTAGRAM FOLLOWERS

52K

FACEBOOK FOLLOWERS

8K

TWITTER FOLLOWERS

23K

EMAIL SUBSCRIBERS

1.8MM

ADDRESSABLE UNIQUES IN DESKTOP, MOBILE AND VIDEO (VAST/VPAID)
ENVIRONMENTS

450K

ADDRESSABLE FACEBOOK PROFILES

TAGGED CONTENT MODULES ACROSS ALL CONTEMPO PROPERTIES, CREATING
EXCLUSIVE RE-MARKETING OPPORTUNITIES

*MATCH RATES @70% CONFIDENCE INTERVAL
AUDIENCES NOT AVAILABLE FOR EXTERNAL SYNDICATION, DELIVERY TO BE
MANAGED BY CONTEMPO MEDIA INC.

SOURCES: 2018 ENVIRONICS AUDIENCE STUDY. GOOGLE ANALYTICS. 2019 MASCOM LUXURY AUDIENCE STUDY.

EXPERIAN, NEUSTAR, EPSILON, TRANSUNION ETC.

88%

MALE

$209K

AVERAGE HHI

36

AVERAGE AGE

75.5%

AGES 25-54

81%

UNIVERSITY EDUCATED

63%

RETURNING VISITORS

55.1%

HHI OVER $100K
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S/ Magazine’s channels provide
IMMEDIATE lift with a verified audience
of affluent consumers.
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We are Canada’s leading media, content, communications strategy and lead-generation
organization for luxury brands.

Our media properties and digital platforms deliver sophisticated, effective and proven solutions
for reaching affluent and influential Canadian consumers.

The world’s most discerning brands rely on us to create sophisticated environments,
exclusive VIP events, creative custom content solutions and advertising campaigns.
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MEET OUR SPRING COVER SECOND NATURE: THE
STAR: LASHANA LYNCH ELEGANT HAUTE COUTURE

COLLECTIONS OF SPRING

TO THE SKY: BEAUTY
REACHES NEW HEIGHTS

2020
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HUMBERTOWN x o fabrics and fearless prints add an eye-catching
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vivacity to springtime ensembles... more
SELECTING THE
PERFECT GIFT THIS

HOLIDAY SEASON
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RATE GARD & SHAHP

TACTIC AUDIENCE CPM/CPCV

HPTO & DISPLAY 200K $50.00

PROGRAMMATIC DISPLAY 1.8M $10.00 e w19
' SHARP

PROGRAMMATIC PRE-ROLL 1.8M $25.00

v e vagome - e

SOCIAL DISPLAY 1.8M $14.00 '

SOCIAL VIDEO 1.8M $24.00

NATIVE DISPLAY 1.8M 14.00

NATIVE VIDEO 1.8M $28.00

CONTEXTUAL DISPLAY 1.8M $14.00

CONTEXTUAL VIDEO 1.8M $34.00

SOCIAL DARK CAMPAIGNS (FB/IG/TIKTOK) 450K $18.00

DIGITAL AUDIO 1.8M $38.00

CONNECTED TV 1.8M $.15/CPCV

DOOH DISPLAY 1.8M $45.00

DOOH VIDEO 1.8M $55.00

LOCATION DISPLAY 1.8M $16.00

LOCATION VIDEO 1.8M $32.00

SHARP INSIDER ENEWSLETTER 22K $4,000/PER

ORGANIC SOCIAL 94K $5,000/PER
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